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Profile

A Graphic Designer with over  
11 years experience working in 
agencies and freelancing. From 
print to digital, jobs large and small, 
my focus is to create simple design 
solutions that engage and excite. 
I’ve worked with Polaroid, Odeon, EE, St John Ambulance, 
Blu, Barratt Homes, Henkel, Nestlé, EndometrosisUK, 
Purina, Juniorjones and Bosch.
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Graphic design 
Branding & identity design 
Digital & website design 
Content creation for social media 
Layout & editorial design 
Advertising 
Shopper Marketing 
Illustration 
Packaging 
Animation

What I do



BRANDING  
& IDENTITY



Deliverables

JUNIORJONES

Identity Design 
Packaging 
Print material 
Digital + print advertising 
Point of sale

A brand built from scratch. 
The market’s first all-
carbon-fibre stroller. After 
analysing the market we saw 
a space for a luxury stroller 
brand. For those who feel 
that their baby is just that 
bit more discerning and 
therefore deserves the best. 

I worked on all aspects of 
the brand from naming to 
the tread on the tyres. 





Packaging across the range, including a stroller that fits perfectly in overhead plane storage. 



The baby market was targeted with print & digital advertising





Deliverables

EndometriosisUK

Art Direction + Identity Design 
Brand Guidelines 
Advertising

The task was to create a  
brand that better represented 
the 1.5million who suffer  
from Endometriosis.

The idea came from their 
mission; to end it. End the 
pain, end the ignorance,  
end the isolation. 

The ‘End-mark’ has taken 
them from being quiet and 
passive to a charity demanding 
to be seen and heard.







Tower 42, London



The Stoop Deliverables

The Stoop

Identity proposal.

Rebrand The Stoop to 
reflect it’s move into 
becoming a multi-use 
venue whilst retaining a link 
to the Harlequins heritage.

The stadium itself became 
the heart of the identity, 
brought to life by the iconic 
Harlequins colours. 







Deliverables

Odeon Kids Club

Identity 
BTL Toolkit

A dedicated club for 
Odeon’s youngest 
customers. I created 
the ‘Odeos’, characters 
that only come to life 
when kids are watching.





Barratt Homes

Identity Design 
Brand Guidelines 
eComm advertising

Brand identity for SMRT by 
Barratt. Compact urban living 
that targets middle earners. 
The ‘corner-mark’ is inspired 
by plan drawings and the 
typography plays into how 
compact the spaces are.

Deliverables



URBAN LIVING 
WITHIN REACH.





Selected logos & names from the development process



ADVERTISING



Deliverables
Advertising (OOH + paid social)

SJA has thousands of volunteers 
across the country, trained 
in the first aid skills that save 
people’s lives. But it’s an 
organisation that is built on quiet 
humility and doesn’t tend to 
talk about the work it does. The 
campaign encourages the public 
to ask SJA volunteers to tell 
their amazing life saving stories.

St John Ambulance 
Ask Me Campaign





FIRST AID SAVES LIVES

SEE THE WHOLE STORY

Ask me how I stopped 
a boy bleeding to death

FIRST AID SAVES LIVES

SEE THE WHOLE STORY

Ask me how I 
saved a man’s life

FIRST AID SAVES LIVES

Ask me how I saved my mum’s life SEE THE WHOLE STORY

Phases 2 & 3 of the 
campaign used banners, 

sponsored content and 
paid social to tell new 
stories of how first aid 

saves lives.



Deliverables

Blu

Print + digital advertising 
Suite of illustrations 
Artworking

UK-wide advertising campaign 
positioning Blu as the cooler 
choice. I illustrated the 
models then designed and 
delivered the campaign. It’s 
success lead to this becoming 
the permanent brand-world 
for Blu, a platform for all 
future launches.







Deliverables

Polaroid

Advertising (OOH + paid social) 
Design for digital

Relaunch an iconic film 
camera to a new generation. 
Everyone’s heard of Polaroid 
but they’d been out of the 
game. To tease the upcoming 
launch their archive was used 
to create social posts that may 
tell a story, trigger nostalgia  
or be outright strange. 

A countdown on their site and 
print ads went live around 
NYC. The original was well and 
truly back, selling out multiple 
times whilst the campaign ran.





ILLUSTRATION



London Marathon 
Expo 2022 Mural for  
St John Ambulance.
A 3m square isometric 
illustration showing the 
marathon route with some fun 
facts and info along the way. 
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Ask us about th
e 

London Marathon

Couples have been known 

to get m
arrie

d halfway

The first couple to get 

marrie
d in the middle of th

e 

London Marathon were Mick 

Gambrill a
nd Barbara Cole, 

who got m
arrie

d in 1999.

The Finishing 

Record Is Broken

In 2010 about 36,500 people 

crossed the finish line to set 

the record for m
ost finishes 

in the London Marathon.

The Men’s Pro 

Record Is Broken

In 2019 Kenya’s Eliud 

Kipchoge sets a new 

world record at 2:02:37.

The Start of th
e 

London Marathon

In 1981 Chris Brasher 

and John Disley organise 

the first edition of th
e 

London Marathon.

The First W
heelchair 

Marathon Race

In 1983 the first wheelchair 

marathon race is held in the 

London Marathon.

The Women’s Pro 

Record is Broken

In 2003 Paula Radcli�e 

sets a new world record 

with 2:15:25.

The Wheelchair C
ourse 

Record is Broken

In 2001 M
arcel Hug in 

1:26:27 and Manuela Schär in
 

1:39:52 break the record for 

the wheelchair ra
ce for m

en 

and women respectively.

£1 BILLION POUNDS!

The TCS London Marathon is the 

largest annual fundraising event on 

the planet – since it b
egan in 1981, 

partic
ipants have raised more than 

£1 billio
n for good causes.

#AskMe
BADGERS

The O2 Arena

Canary Wharf

The Shard

Tower Bridge

St Paul’s Cathedral

Big Ben

The London Eye

Buckingham Palace

GO! GO!

Welcome

#TeamSJA
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Thank you 
for your time. 
hello@christopherpage.design 
+44 (0) 7837 211 290




